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Colorado Film School
9075 E. Lowry Blvd., Denver, CO 80230
(303) 340-7321
http://www.coloradofiimschool.net

Programs & Degrees:

Advanced Immersion program of 60 credits delivered in 11 months, AAS degrees and certifica
credits of film/video courses delivered over a more conventional academic schedule, AGS degree pri
articulate into a B.S. degree at Metro State University, AAS, or a BFA with five different emphasis

Regis University at the Colorado Film School.

Tuition:

residents pay approx. $3.200 per year; non-residents pay approximately $12.500

Overview: Colorado Film School may just be as they claim, “the
finest film school in the western states region” with a hands-on
program dedicated to writing/directing, cinematography/videog-
raphy, postproduction, producing and acting for the screen. Their
facilities and equipment are world-class, boasting access to two
studios, full camera, grip and lighting packages, 75 edit bays and
a RED One camera.

The program is a partnership between Community College of
Aurora and Regis University in Denver. “We are a unigue synthesis
between a community college and a highly reputable private univer-
sity,” describes the school's director, Frederic Lahey. “Our hallways
and lounges are as important as our classrooms and studios, as
this is where our students cluster together to share, inspire, and
collaborate on their next projects.”

What also makes Colorado Film School unique is a custom
software application they developed called EQ which works like
this: before a student can produce a film, they must upload their
script into EQ, whereby professors then use pre-set criteria to rate
the project. Students must score at least 8o percent if they are to

reserve equipment; anything below and they must revise and re-
submit, which Lahey says “incentivizes the rewriting process.”

Chad Herschberger, a graduate of the program who is now
a partner in Milkhaus, a full-service production and postproduc-
tion facility in Denver, says the great thing about the program for
him was that “while they offer the best equipment in the world,
you have to challenge yourself to get access. Frederic Lahey's pas-
sionate brand of enthusiasm doesn’t come with any judgment,”
Herschberger adds. “He encourages students to go forward with
crazy stuff, and critiques their process, not their ideas.”

The EQ system is also in the early stages of evolving into what
Lahey calls, “a virtual economy,” where students earn virtual dol-
lars in exchange for their work on other students’ projects and from
selling their scripts to student directors (good scripts even leading
to virtual bidding wars!). Students, in turn, redeem their virtual dol-
lars to purchase scripts and rent equipment. “We’re already being
contacted by other schools who want us to adapt EQ for their pro-
grams,” says Lahey.
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